
 

  

 

W E D N E S D A Y S  W I T H   
W A R R E N T O N  A R E A  C H A M B E R  O F  C O M M E R C E  

SEPTEMBER 7, 2022 
 

 
UPCOMING CHAMBER EVENTS 

 

Wednesday, October 5th 
Noon-1:30 pm 

Directors Meeting-Warren County R-3 Central Office 
 

Monday, October 10th 
11:45- 1:00 pm 

General Membership Meeting- Country Lake Golf Club 
 

Wednesday, October 12th 
5:30-8:00 

Job Showcase- Warrenton High School 
 

 
 Spotlight Member of the Month-Adam Lawler 

 

Here at Edward Jones, we are celebrating our 100th year of serving the 
investment needs of individual investors. We help individuals, like you and your 
employees, develop a strategy keyed to their specific objectives and select 
investments that will help work toward reaching those objectives. Not only do 
we partner with our clients for retirement and college savings needs, we also 
work extensively with business owners to create and maintain quality retirement 
plans for all companies, large and small.  
As a business owner or benefits manager, you understand the importance of 
planning for your financial future. You've made a significant investment of time 
and money, so you should protect and build those investments accordingly. One 
of the ways to do so is with a qualified business retirement plan through Edward 
Jones. Consider these advantages for you and your business: 

• Pretax contributions through payroll deduction 

• Lower federal income taxes for employees and employer 

• Tax deferral 

• Tax-advantaged distribution options 

• Able to exclude part-time employees 

If you like the idea of having local representation and personal service for you 
and your employees, we would certainly appreciate the opportunity to work 
with you on your retirement plan. Also, if you have an existing plan, I would 
appreciate the chance to do a "temperature check" and evaluate your options. 
Contact my office at 636-456-4188, by email at 
Adam.Lawler@EdwardJones.com, or visit my website at: 
https://edwardjones.com/us-en/financial-advisor/adam-lawler 

FRIENDS  
OF THE 

 CHAMBER 
 

Warren County Senior 
Center 

wcseniorcenter.org 
636-456-3379 

 

Edward Jones 
Glenda Buxton 

.glenda.buxton@edwardjones.
com 

 

Town & County Garage 
townandcountygarage.com 

636-745-3626 
 

Gratza Electric 
graztaelectric.com 

314-280-5757 
 

Next Page Properties 
sellonnextpage.com 

636-206-6363 
 

Thank you, Friends, for your 
support. 
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WHAT IS SOCIAL PROOF? (+ 5 TYPES OF SOCIAL PROOF AND EXAMPLES) 
BY: protocol 80- Inbound Marketing Blog 

 
 

 
Last week I needed to buy flea and tick shampoo for my puppy, Quinn. It was a busy week, and I didn’t take the time to research shampoo brands before I ran 
to Tractor Supply Co. 
 
Can you guess how I chose which brand to buy? I picked the brand that only had two bottles left on the shelf because the other brand had eight bottles left. 
You’ve probably used a similar method when purchasing a product. This method is called social proof, which refers to the theory that people typically adopt 
the opinions or actions of people they trust. 
 
 But what does it have to do with your business? And is it useful for you? Let’s find out. 
 
What is Social Proof? 
Social proof helps you make a choice by using other’s behaviors (or actions) in the same situation. It’s often used in situations where people don’t know how 
to act. 
 
Companies, large and small, use social proof every day. (You might even contribute to some of them!) Examples include:    Yelp—Amazon—Netflix--Facebook 
In my example above, I used the behaviors of the others to help me pick which shampoo to buy -- also known as “wisdom of the crowds” social proof. There 
are four other types of social proof. Let’s check them out. 
 
5 Types of Social Proof 
1. Expert Social Proof 
When an industry thought leader or influencer approves of your product in the digital space -- through blogging, gushing on social media, or providing a 
testimonial. 
 
2. Celebrity Social Proof 
When a celebrity uses a product on social media or in public. This form of social proof is even more powerful when the endorsement is not paid for. If you see 
#ad in an Instagram post, for example, the celebrity was paid for that endorsement. 
 
3. User Social Proof 
Consists of positive feedback from actual users, like Amazon reviews, Google reviews, Facebook reviews, testimonials, and YouTube product reviews. If I love 
a product, I’ll post about it or leave a review. I know my reviews make a difference. On Amazon, buyers ask questions about the product that the description 
can’t answer or they’ll “like” my review. This means they found it helpful and it influenced their purchase decision. 
 
4. “Wisdom of the Crowds” Social Proof 
Have you seen CBS’ new Wisdom of the Crowd? Yes? No?! Basically it’s a drama about a tech innovator who creates a crowdsourcing app to solve his 
daughter’s murder. The app is used by the general public to help solve crimes. “Wisdom of the Crowds” social proof also appeals to our sense of fear of 
missing out, also known as FOMO. You can see an example of FOMO at 2:53. Josh asks, “Why aren’t they listening to us? Why aren’t they running away?” Jeff 
responds, “Because people want to be a part of something meaningful.” 
 
When lots of people are using or buying a product (or using a crime solving app), others want to do the same. 
 
5. “Wisdom of your Friends” Social Proof 
The recommendations from the people we know and trust, friends, family, co-workers, etc., carry more weight than other types of advertising. Research 
shows that 81% of people say posts from their friends directly influenced their purchasing decision. 
 
High-Performing Social Proof Types 
Social proof can have a huge impact, but what types work best? 
 

As always, this depends on the type of product or service you’re marketing. ConversionXL (P.S.: I recently became a certified CXL optimizer✎ EditSign) 
recently researched which types of social proof works best. Here are some key takeaways: 
 
Testimonials work best when they include a picture of the person quoted 
Prominent client logos in testimonials are memorable 
66% of consumers trust reviews online 
86% of female shoppers trust product recommendations from real people, industry bloggers or people they know, more than celebrities [Can I get an amen?! 
:)] 
77% of consumers say that word-of-mouth from family and friends is the most persuasive way to get information about new products 
Excessive negative customer reviews in Google search results can result in a loss of up to 70% of potential customers. 
 In Short 
Yes, you should include testimonials on your website. Your website visitors trust the reviews they read online. So use your happy customers to move your 
prospects and leads further down their buyer's journey! 



 
 
 
   
 
 
 

   
 
 
  

Current Job Openings at Child Evangelism 
Fellowship 

17482 State Highway M, Warrenton, Mo 63383 
 

Creative Services 
- Artist/Illustrator 
- Editor 
- Graphic Designer 

 
Education 

- Leadership Training Instructor 
 
Facilities 

- Maintenance Technician/Grounds Crew 
 
Finance 

- Financial Assistant - Accounts 
Receivable/Purchasing 

 
International Ministries 

- Finance Account Analyst 
 

Production 
- Digital Printing and Bindery 
- Press Operator 

 
Sales and Service 

- Customer Service Representative 
- Customer Service Representative and Shipping Clerk 

 
For more information, please contact 
www.cefonline.com/jobs or (636) 456-4321 
 

 

http://www.cefonline.com/


 
 
 
  

Event Dates (See Flyers) 
 
September 24th   Warrenton Fall Festival  
September 27th   Community Market Bash at Warren County Fairgrounds 
September 28th   Blood Drive at Warren County Ambulance Base 
Sept. 29th- Nov. 17th   Food Trucks & Flu Shots at Warren County Health Department  
October 1st   Warren County Pathfinders Auto & Motorcycle Show at Gastorf 
 
 

Make sure to check out the flyers for Scenic Regional Library’s events and offerings at the Warrenton 
branch.  

 
 
 

Commercial Insurance 
CSR/Account Manager 
Scott Agency, Inc. 
Montgomery City, MO 

Account Managers are the bridge between the 
customer, the agency and the insurance 
companies. Our Commercial Lines Account 
Managers provide customer service to our clients, 
our sales executives, and our companies by aiding 
all three with service needs, making changes to 
existing accounts, and marketing/quoting new and 
renewal business. This opening is for our Scott 
Agency office in Montgomery City, Missouri. 

Primary Responsibilities: 

Account Managers must be able to stay organized 
to meet client/sales executive/company deadlines 
and ensure our service and sales standards are met 
on every transaction by providing prompt and 
friendly customer service. 

In the agency Account Managers must be able to 
stay on task, organized, and maintain accuracy 
while dealing with regular interruptions in their 
daily workflow. 

https://www.indeed.com/cmp/Scott-Agency,-Inc.?campaignid=mobvjcmp&from=mobviewjob&tk=1ga1tbk7mgsrq800&fromjk=7c0669151553a003


 
  

 
 

WANT TO ADVERTISE YOUR 
BUSINESS? 

 
PURCHASE A TV AD AT THE 

LICENSE OFFICE. FOR $25 A MONTH 
OR $150 A YEAR YOU CAN 

PURCHASE AN AD THAT RUNS 
THROUGHOUT THE DAY.  

 
 

CALL 636-456-2530 OR EMAIL     
WARRENTONCOC@SOCKET.NET TO 

LEARN MORE. 

mailto:WARRENTONCOC@SOCKET.NET


 
 
  



 
 
  



  



  



 
 
 
 
 

 


